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WELCOME FROM 
ICM President Frances Day Stirk

Greetings from the ICM as we prepare for our 30th Triennial Congress 
in Prague during the fi rst fi ve days of June, 2014. These unique Congresses 
bring together thousands of midwives in international unity and help set new 
visions for midwifery.

Our Congresses provide selected companies with an opportunity to meet 
midwives who are purchasers, policy makers, commissioners, regulators 
and of course those who are key users of your services and products. Our 
Congress, either through exhibiting or sponsorship, will provide your company 
or organisation with valuable contacts and intelligence gathering. 

This Industry Prospectus provides a wide variety of sponsorship opportunities 
and packages to allow each company to showcase their organisation, but 
of course the type of support can be tailored to whatever may best fi t your 
marketing requirements and budget. Major sponsorship opportunities are 
available for companies at different levels; Gold, Silver and Bronze packages 
prior to and during the Prague Congress. 

Your support will enable ICM as the ‘global voice of midwifery’ to develop 
ways of contributing to better health outcomes for women, newborns and 
their families.

Yours sincerely

Frances Day Stirk
ICM President 
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ABOUT ICM

ICM Congress aims: 

• To provide a forum where 
the advances in maternity, 
newborn and women’s health 
care can be shared, evaluated and 
monitored

• To provide an environment where 
midwives from around the world 
can draw on the skills knowledge 
and experience of colleagues for 
application in their own countries

• To focus on the development 
of midwifery knowledge and 
skills which will address the needs 
of women and their babies 
in the diverse health systems 
across the globe

• To highlight discrepancies 
in the provision of maternity care 
especially in the least developed 
nations and the strategies which 
could be employed to achieve 
improvements in maternal 
neonatal and women’s health 
outcomes

• To celebrate midwifery as 
a profession in all its global 
diversity

• To generate funds to sustain 
the global work of ICM

The International Confederation of Midwives (ICM) is 
a non-governmental organisation and the world’s largest 
alliance of midwifery associations. Its vision, mission and 
aims underpin its global work. With over 100 Member 
Associations, led by midwives who determine their own 
governance and activities ICM is the global voice of over 
250,000 midwives in 98 countries. 
ICM aims to strengthen member associations and promote 
the role of the midwife in their own right by advancing 
the provision of midwifery care, thereby, improving the standard 
of care provided to mothers, babies and families worldwide. 
The Confederation strives to advance globally the position 
of the midwife and the value of midwifery to achieve a reduction 
in the rates of maternal and neonatal mortality. It further supports 
and advises midwifery associations by liaising with their respective 
governments and representing midwifery to international bodies 
and agencies. The three professional pillars which defi ne ICM’s 
work are midwifery education, regulation and association built 
on the ICM competencies. 

ICM is the global organisation that represents midwives 
at the United Nations. It works closely with the World Health 
Organisation (WHO) and the United Nations Population Fund 
(UNFPA), and with other international professional organisations, 
including the International Federation of Gynecologists & 
Obstetricians (FIGO), International Council of Nurses (ICN) 
and the International Paediatric Association (IPA). ICM works 
with Global initiatives such as the White Ribbon Alliance and 
is represented on the Board of the Partnership for Maternal, 
Newborn and Child Health (PMNCH). Representatives from all 
these organizations will be present at the Congress.

Briefi ng note on ICM Triennial 
Congresses and Objectives
The International Triennial Congresses have been a focus for 
members of the Confederation since its foundation in 1919. 
Here, midwives gather from all over the world to share 
knowledge, ideas and experience. The series of such meetings 
has been uninterrupted since the World Congress of Midwives 
in 1954.
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ABOUT OUR 
HOST: CKPA
The Czech Confederation of Midwives 
is a professional organization of mid-
wives of the Czech Republic consisting 
of 8 regional guilds.

The aims 
of the confederation
• coordinates the activities 

of the regional guilds and represent 
the midwives as a unifi ed body 
in negotiations and discussions 
with Government and relevant 
Authorities, the Ministry of Health, 
healthcare insurance offi ces, 
educational institutions and 
professional health organizations.

• defends the interests of midwives 
on national level and the autonomy 
of midwifery profession within 
the country’s healthcare system.

• strives to strengthen professional 
midwifery and its position 
in the system of healthcare, in line 
with the International defi nition 
of ‘a midwife’ and EU directives.

• upholds the professional integrity 
of midwives and supports 
opportunities for lifelong learning.

• monitors the quality, accessibility 
and the cost effectiveness 
of healthcare and strengthen 
the provision of community care 
to mothers, their babies and 
families.

PROFILE OF ATTENDANCE
We expect in excess of 3,000 midwives at the 30th Triennial 
Congress in Prague 2014. In Glasgow 2008 there was 
an attendance of 3,700 and in Durban 2011, the attendance 
was 3,300. Ninety per cent of Congress attendees are 
midwife practitioners working in clinical midwifery, 
education, and research. The midwifery link with nursing 
varies from country to country, where educators may 
teach nursing and midwifery and the title of midwife may 
be shared with nursing. 

Around 15 % of Durban delegates had senior management roles 
including heads of midwifery services, managers of midwifery 
education, or government midwifery advisors. Many of this 
group will be infl uential midwives in procurement of midwifery 
goods and services.

About 5 % of delegates are in midwifery training and classifi ed 
as ‘student midwives’ tomorrow’s decision makers.

Special representatives vary from Congress to Congress but 
there are usually in excess of 150 special guests from global 
organisations such as those listed below. 

ICM is the global organisation that represents midwives 
at the United Nations. It works closely with the World Health 
Organisation (WHO) and the United Nations Population Fund 
(UNFPA), and with other international professional organisations, 
including the International Federation of Gynecologists & 
Obstetricians (FIGO), International Council of Nurses (ICN) 
and the International Paediatric Association (IPA). ICM works 
with Global initiatives such as the White Ribbon Alliance and 
is represented on the Board of the Partnership for Maternal, 
Newborn and Child Health (PMNCH). 

Combined with a very strong scientifi c and educational 
programme, and the accessibility and attractiveness of Prague 
as a venue, ICM is confi dent of a record attendance at this 
Congress, with particularly large representation from Europe.
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PRAGUE, THE CZECH REPUBLIC
For more than 1000 years, Prague has played an important role in the history of the Czech 
nation and Europe on the whole. Already during the Middle Ages, the Czech capital was 
known as one of the most beautiful cities in the world. The unforgettable atmosphere 
of the historical centre is produced by an assortment of Romanesque, Gothic, Renaissance, 
Baroque, Art Nouveau and Cubist architecture, which is certain to enthral every visitor 
to the Czech capital. For centuries Prague has been known as the centre of European 
cultural life. In the year 2000, more than 200 theatres, concert halls, clubs and galleries 
participated in the project “European City of Culture” showing their culture. 

Flight distance from other countries

Amsterdam  1,5 h. 
Berlin  1,0 h. 
Bratislava  1,0 h.
Brussels  1,5 h.
Chicago  9,0 h.
Delhi 10,0 h.
Frankfurt  1,0 h.
Helsinki  2,5 h.
Kiev  2,0 h.
Copenhagen  1,5 h.
London  2,0 h.
Madrid  2,5 h.
Moscow  2,5 h.

New York 7,0 h.
Oslo  2,0 h.
Paris  2,0 h.
Beijing 11,0 h.
Roma  1,5 h.
Sydney 25,0 h.
Tokyo 11,5 h.
Toronto  9,0 h.
Wellington 24,0 h.
Wien  1,0 h.
Zurich 1,5 h.
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THE CONGRESS VENUE
The Prague Congress Centre is a well equipped venue and is located 
in a unique position on top of one of the Prague hills, offering 
a beautiful view of the famous skyline of Prague, with the silhouette 
of the Prague Castle. The Centre has 20 halls and 50 meeting rooms 
with capacity ranging from 12 to 2764 persons. 

When reconstruction was completed in 2000, it became one of the largest 
and best equipped European centres, a fact confi rmed by the problem -free 
running of the Annual Meeting of the International Monetary Fund and World 
Bank in September of that year, and by the NATO Summit in November, 2002.

Adjacent metro station (Vyšehrad – Line C) is only two stops from downtown 
Prague.

Prague Congress Centre
www.kcp.cz

The Prague Congress Centre offers a large selection of meeting spaces of all 
kinds. Main congress halls with the capacity for thousands of delegates 
(Congress hall 2764 delegates, Forum hall 1034 delegates), middle sized 
congress halls for hundreds of delegates (190 – 700) and also small halls and 
breakout rooms (10 – 190 delegates).
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OUTLINE OF PROGRAMME

Saturday 31 May
10:00 – 18:00 Registration
14:00 Voice of Midwife

Sunday 1 June
09:00 – 18:00 Registration
13:00 – 14:00 Multi Faith Celebration
15:00 – 17:30 Opening Ceremony
18:00 – 21:30 Opening of the Exhibition and Welcome Reception

Monday 2 June to Wednesday 4 June
09:00 Congress Starts
09:00 Plenary session, workshops or concurrent sessions
10:30 Coffee Break and Networking in Exhibition area
11:00 Plenary session, workshops or concurrent sessions
12:30 Lunch – Exhibition and networking; this is also the period 
 when sponsored satellites sessions will be held
14:00 Plenary session, workshops or concurrent sessions
15:30 Tea Break and Networking in exhibition area
16:00 Symposia, workshop or concurrent sessions
17:30 End of Congress Day

Thursday 5 June
08:30 Congress Starts
08:30 Workshops or concurrent sessions
10:00 Coffee Break and Networking in Exhibition area
10:30 Workshops or concurrent sessions
12:00 Lunch – Exhibition and networking; this is also the period 
 when sponsored satellites sessions will be held
13:30 Plenary session
14:30 Closing Ceremony
 Congress ends at 16:00

* Starting time of congress may change by up to 30 minutes earlier.
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SPONSORSHIP 
OPPORTUNITIES
A wide variety of sponsorship op-
portunities have been created to al-
low each company the opportunity 
to showcase their organisation.

For companies wishing to be a major 
sponsor of ICM 2014, there are dif-
ferent levels of sponsorship available. 

GOLD SILVER BRONZE

For companies who want to become a sponsor but not at Gold, 
Silver or Bronze level, you can sponsor one of the items listed below. 

SPONSORSHIP 
CATEGORIES
• Principle Sponsor: Gold 

(limited to three) 
• Silver or Bronze Packages 
• Tailor-Made 
• Individual sponsorship of specifi c 

items

SPONSORSHIP LEVEL GOLD
EUR 35.000

SILVER
EUR 27.000

BRONZE
EUR 10.000

Entitlement to host and exclusive 
lunch time satellite 

Entitlement to host a Breakfast 
or early evening satellite 

Sponsorship of programme parallel 
session 

Complimentary Euro allowance 
of sponsorship items from list

11 000 7 500 3 000

Access throughout Congress 
to Hospitality Suite 

Discount on prime exhibition space 20 % 15 % 10 %

Complimentary full delegate 
registrations

4 2 1

Tickets to the Gala Night 6 4 2

Branding on Congress 
e-newsletters 

Advance mailing to delegate list 
6 weeks before the Congress 

Advert in the Final programme full page half page

Logo link on Congress website 
to own site  

Acknowledgement in Congress 
literature   

Final Programme – editorial 100 words 75 words 50 words

Final Programme – logo   

Insert in delegate bag   
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INDUSTRY SPONSORED SATELLITE 
AND FRINGE MEETINGS

We have put together a range of varying opportunities for companies wishing to hold an Industry 
Session at ICM 2014. Companies have the option of an exclusive satellite lunch time meeting, or 
to become part of the exciting fringe programme before conference starts or immediately after 
it ends. 

All of the above sessions come with the following benefi ts:
• Room Rental 
• Standard audio visual equipment
• Display table outside the room 
• Insert of sponsors invitation in the delegate bag
• Session will be listed in the timetable of the fi nal programme 
• Session Programme will posted on the Congress Website

Exclusive Satellite Meeting
Included in the Gold Sponsorship

The sponsor will have the opportunity to hold an exclusive meeting during the lunch breaks 
on Monday 2 June or Wednesday 4 June 2014. The session slot will be one and a half hours long 
and will be held in the Forum Hall with capacity 1200 pax. 

Breakfast and Early Evening Meetings 
Included in the Silver Sponsorship

These sessions are highly popular with midwives, with sponsors often providing refreshment 
or food. An optional area for catering can be provided at the back of the room. These meetings 
(Fringe events) workshops will take place either between 7:00 and 08:15 or 17:00 and 18:15, 
Monday 2 June to Wednesday 4 June and provide companies with the opportunity to target 
specifi c groups of delegates. The session may take the form of a clinical session or a more 
interactive workshop offering midwives the opportunity to access equipment or discuss particular 
techniques. Companies will be allocated a session room with a capacity of 300 delegates. 

Programmed Sessions 
Included in the Bronze Sponsorship

Other sessions, such as plenary, keynote lectures etc. will be available for company sponsorship. 
Companies would have no control over the content of the session; this type of offering is targeted 
to companies who would like to support a particular topic or speaker. The sponsor would be 
acknowledged against the session in the Final Programme and have a branded holding slide 
before and after the session.

SOLD
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ENTERTAINMENT AND CATERING

Opening Ceremony 
Sunday, 1 June 2014
EUR 4.900 

This is an opportunity to support the exciting opening ceremony featuring entertainment, 
prestigious awards, and, the Presidential Address. This is a fun fi lled event with an amazing 
feel good factor. There will be exclusive branding on the souvenir Programme and a branded 
holding slide before and after the ceremony. A representative will be invited on stage to receive 
a gift to acknowledge sponsorship. An audience of 3000 are expected. The sponsor receives 
10 opening ceremony tickets and attends the VIP reception immediately prior to the event.

Multi Faith Celebration of Midwifery 
Sunday, 1 June 2014
EUR 3.000 

This one hour event will bring the midwives of the world together to celebrate their diversity with 
a rededication to midwifery. The celebration will take place in the Forum Hall, and will include 
singing and dancing with representation from main faiths. The celebration promises to be a lively 
and uplifting event to start the week (Likely Audience 1200 pax).

The sponsor will be the fi rst company to make an event impact. With this item, 
the sponsor is entitled to the following: 

• Name and Logo on event Programme 
• Name and Logo Recognition in Final Congress Programme 
• Invitation for 6 people to VIP Reception which Follows 
• Leafl et in Delegate Pack 
• Branded Holding Slide before and After event 
• General Sponsors Benefi ts

SOLD
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Voice of the Midwife sponsorship package 
Saturday, 31 May 2014
EUR 15.000 (maximum 2 sponsors) 

Midwives will take over one of the central park areas in Prague and sing together as ‘the voice 
of the midwife’ on Saturday 31 May 2014. This event follows on from the highly successful pre 
congress activity at Durban and instead of walking through the congress City, midwives will sing 
together in the worlds largest ever midwife choir. Streaming live on the ICM web site is being 
investigated so that midwives in the 100 member countries can join in. 

Sponsors will have their names linked to each mention of the Voice of the Midwife; for the whole 
year prior to the event; branding on posters to advertise the event; and an opportunity to display 
sponsorship banners near the stage. Sponsors will be invited to appear on stage to receive 
recognition. 

Sponsorship will be used directly to fund the cost of the hire of the park and the accompanying 
orchestra 

Refreshments and Lunch for Midwives 
EUR 4.750 (cost per day)

Each midwife will receive(s) a lunch voucher which will be issued in the delegate wallet given 
to each midwife on registering. 

This item includes the following branding opportunities: 

• Name and Logo on the lunch vouchers 
• Pop up banners (4 in total) can be inserted in the catering areas for the full day 
• Own branded items such as napkins, bottled water
• General Sponsors benefi ts

©CzechTourism.com
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OFFICIAL CONGRESS PRINTED 
MATERIALS

Adverts in the Final Programme 
This comprehensive Programme will be the midwives diary for the week and is 
distributed on-site to all participants. It will include all congress information 
including the defi nitive scientifi c programme, details of the social programme and 
exhibition layout. 

Companies may advertise in the Final Programme as follows:

Inside front cover  EUR 2.500

Outside back cover EUR 2.500

Inside back cover  EUR 2.000

Inside page EUR 1.500

Half page EUR 900

Delegate Badges
EUR 5.000
The sponsor will have the opportunity to have their logo appear on the reverse side 
of the badge card. This item is for sole sponsorship. Sponsor would also receive 
the general benefi ts.

Delegate Lanyard
EUR 6.000
The sponsor has the opportunity to provide lanyards displaying their name and logo 
which will be distributed to delegates with their delegate badges. This is a unique 
opportunity to have your company name in front of delegates every Congress day, 
all day. Sponsor would also receive the general benefi ts. Sponsor to supply lanyards 
and ICM to approve.

CD ROM of Abstracts
EUR 8.000
This will be distributed to each delegate at the registration and will contain abstracts 
of presentations including posters, in a searchable form. This is an important 
reference tool for delegates to use following the Congress. As sole sponsor your 
company logo and a link to your website will be displayed when the disk opened 
for viewing. Your logo will also appear on the back cover of the case and on the CD 
itself. 

SOLD

SOLD

SOLD

SOLD
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SUPPLY OF ITEMS

Pads and Pens
EUR 1.800
Distributed via the Congress briefcase, the pads and pens are items which will see 
continuous use throughout the Congress. The sponsor supplies pads and pens for 
an estimated 3000 pax. Sponsor would also receive the general benefi ts.

Delegate Bags
EUR 5.500
This is a high profi le, much sought after sponsorship item. The sponsoring company 
logo appears on the bag. There will be a maximum three sponsors, but exclusive 
sponsorship can be arranged. The Congress logo and event details will be printed 
on the bag. Sponsor would also receive the general benefi ts. Bags will be supplied 
by ICM. 

Delegate Bag inserts
EUR 2.000
Companies may have a single insert, maximum size A4, which will be inserted into 
the delegate bag by the organiser.

City Maps
EUR 2.500
Each Congress delegate will be provided with a copy of a city centre map. It will 
be a part of a Congress kit inserted in the Congress bag. Partners will be listed 
on the cover of each map.

List of Participants
EUR 2.000
Each Congress delegate will be provided with a copy of a list of pre-registered 
participants. It will be a part of a Congress kit inserted in the Congress bag. Partners 
will be listed in the header of the list.

SOLD

SOLD
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ONSITE ITEMS
Internet Lounge 
EUR 9.000 
The internet lounge will be located within the exhibition area. The sponsor will have the following 
benefi ts:

• Company may set Log-in and password which midwives collect from sponsors exhibition stand 
• Sponsoring companies home page set as default page on all workstations 
• Company logo set as screen saver on each workstation 
• Company may supply additional branded items for area e.g. mouse pads 
• Signposting as the ABC Internet Lounge 
• Branding in Exhibition area 
• Company and Logo Recognition in the Final Programme with 50 words editorial 

Poster Sessions 
EUR 3.500 
The sponsors logo and name will be printed on all poster header panels beside the ICM Congress 
Logo. Sponsor details will be printed on the information sent to all poster presenters and there will 
be an opportunity to offer a best poster prize. Sponsor would also receive the general benefi ts.

Session Audio-Visual Equipment and Speakers Room 
EUR 5.000
The sponsoring company’s logo will appear on a holding slide in all session halls, excluding plenary, 
during breaks. There will also be a banner outside and inside the speaker check-in room, and 
the company logo will appear on the instructions to speakers and chairpersons. Sponsor would 
also receive the general benefi ts.

Signage and Footprints
EUR 6.000
Congress signage and footprints will be placed on the way from the subway to the Congress 
venue and in the building. Its role is to navigate delegates to the venue and to different rooms 
and other functions. Logo of the sponsor will be placed on each footprint and navigation board. 

(XY company name) DVD Theatre
EUR 4.750
The sponsoring company name will be placed on the fascia board and on all listings or mentions 
of the DVD theatre. Midwives and organisations will provide DVDs for showing and ICM will make 
a selection. This was one of the most exciting innovations at the last congress and the 30 seat 
‘Theatre’ was busy through each and every day, especially at refreshment and lunch breaks. 

SOLD
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GENERAL SPONSOR BENEFITS
The majority of the listed items also offer the following 
general sponsor benefi ts: 
• Inclusion as a sponsor in Congress e-newsletters to all Congress databases and ICM 

member organizations representing 300,000 midwives
• Access to Exhibitors Lounge for teas and coffees 
• Invite to ICM President’s Reception for Sponsors and Exhibitors 
• Acknowledgement as sponsor on Congress website 
• Acknowledgment against sponsorship item in offi cial Congress Final Programme
• Company logo on sponsors acknowledgment boards in the Exhibition Area 
• 2 Tickets for Opening Ceremony 

EXHIBITION
The exhibition will take place on the Congress Foyer 2nd fl oor. This provides an ideal 
opportunity for delegates to interact with commercial and professional organisations 
to familiarise themselves with the latest products, services, technology and advice. 
Delegates increasingly welcome the opportunity to tap into the expertise provided by 
exhibitors to answer questions and provide hands-on product demonstrations. In addition 
to the commercial exhibits, lunch and tea and coffee will be served in the exhibition area and 
delegate lounges and internet facilities will be provided in order to maximise the amount 
of time delegates spend within the exhibition area.

Provisional Exhibition Opening Hours
Saturday 31 May
08:00 – 20:00  Exhibition build 

Sunday 1 June
08:00 – 15:00 Exhibition build
18:00 – 21:00 Opening of Exhibition 

and Welcome Reception

Monday 2 June
09:00 – 16:30 Exhibition open

Tuesday 3 June 
09:00 – 16:30 Exhibition open

Wednesday 4 June
09:00 – 16:30 Exhibition open

Thursday 5 June 
09:00 – 14:00 Exhibition open
14:00 – 24:00 Exhibition break-down
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Networking Opportunities within the Exhibition Area
• Tea and coffee breaks
• Lunch each day 
• Exhibition
• Scientifi c Posters
• Internet Café
• DVD Theatre

Stand Scheme Package
A shell scheme measuring 9 square metres is EUR 4000 (including shell scheme, carpet, 
fascia board and lightning) excluding electrics, furniture and fl oral displays. 

Larger shell scheme stands can be accommodated on request. Charge for additional 
square metre is EUR 380.

Space only
Self-Build space with no shell scheme. The charge per square metre is EUR 320.

The stand fee is inclusive of the following for shell scheme exhibitors: 
• Access to the Exhibitors Lounge for Tea & Coffee for two persons 
• Name badges for two persons 
• Free editorial entry (50 words) in the Final Programme
• General security in the area
• Ambient heating and lighting
• Daily cleaning of the aisles and common areas
• Attendance at the Welcome Reception and Multi Faith Celebration of Midwifery
• Invitations to ICM President´s Reception for Exhibitors

The fee for non shell scheme exhibitors with larger areas includes extensions of the above 
by agreement. 

Exhibition space booked before 30 June 2013 will attract a 10 per cent discount (applicable 
only when no other special offer or discount applies).

Please note that while our sponsors will be given priority choice of stand location, early 
commitment will ensure that your company secures a prominent site. 

Charity Stands and Member Association Stands
Registered charities stands are offered exhibition space at EUR 1800 per 9 square metre 
stand. The ICMs interpretation of registered charitable organisations eligible for this price 
is fi nal. Bookings for charity stands will only be accepted on or after 1 February 2014 and 
confi rmed by the end of February 2014.

Member Association Stands are available for booking at any time until 14 February 2014 
at a cost of EUR 1800. 

All prices indicated exclusive of VAT.
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Technical Manual 
A technical manual giving further general and technical information advice and full details about 
the exhibition, venue, organiser and ancillary services available to exhibitors will be circulated 
in January 2014.

Website
The Congress website contains all details relating to the ICM 2014 Triennial Congress. It will be 
continually updated. Please visit it regularly. 

www.midwives2014.org

CONTACT
Iva Pelánová 
CZECH-IN s. r. o.
Professional Event & Congress Organizer
Prague Congress Centre 
5. května 65 
140 21 Prague 4, Czech Republic

Tel.: +420 261 174 308  
Fax: +420 261 174 307 

Email: info@midwives2014.org 
Web: www.czech-in.cz 
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PRELIMINARY 
EXHIBITION FLOOR PLAN 

More exhibition space available at the Forum Hall Foyer.



CZECH-IN s. r. o.
Professional Event & Congress Organizer

Prague Congress Centre 
5. května 65, 140 21 Prague 4, Czech Republic
Tel.: +420 261 174 305, fax: +420 261 174 307 

Email: info@midwives2014.org 
Web: www.czech-in.cz 


